OCTOBER 2020

F I N ANCING & P L A N N I N G
S U R VEY RESUL T S

Firestone Financial

SURVEY OVERVIEW
A survey was distributed to past and current amusement, location-based
entertainment, and vending customers of Firestone Financial, as well as
others in the attractions industry.
They were asked questions related to their purchasing plans over the
next 12 months and the impact of COVID-19 on those plans and their
business. They were also asked their plans to attend industry events over
the next year.
132 surveys were completed during September 2020.

"We're ready to continue the
expansion of our photo
booth operation."
-Manufacturing Partner
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EXECUTIVE SUMMARY
The amusement industry was hit hard this year with extended
closures and significant regulations surrounding reopening.
Many facilities are still closed or operating at drastically reduced
capacity.
Even with these obstacles, the respondents were overall optimistic,
not only with reopening, but also in growth and expansion plans.
While there is some interest among respondents in attending industry
events, the survey shows people will be slow to return to events, if
there are even events to attend.
The results also indicate that the industry isn't ready to embrace a
shift to virtual events. Because of this, manufacturers and other
service providers will need to consider new ways to maintain and
develop customer relationships.

"I plan to continue growing.
My business is thriving."
-Vending Router Owner
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PURCHASING PLANS

65%
___________________________

Of those surveyed plan to purchase equipment
for their business over the next 12 months.

92%

Plan to finance their purchases, of those
making purchases

___________________________

UP T O

$ 5 0___________________________
K

Of those surveyed, 47% plan to finance up
to $50k in the next 12 months.

16%

Looking ahead to open a new facility or
add a new route to their existing
operations

What type of purchases are you planning to make?
Equipment

75%

Open new facility/route purchase

16%

General operating costs

16%

Other

13%

Updates to meet COVID-19 guidance/regulations

11%
9%

Renovations or upgrades to facility
0
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CHALLENGES
2020 proved to be one of the most challenging years in the history
of the amusement, FEC, and vending industries.

"We are taking this opportunity
to grow back stronger than ever."
-Bowling Center Owner
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BUDGET CHANGES
HOW HAS COVID-19 IMPACTED PURCHASING PLANS?
45%

No longer making purchases

33%

No changes to original 2020 plans

24%

Purchasing different equipment

Purchases to meet COVID requirements

6%
0

Key Finding
Signaling a shift in consumer
behavior that owners and
operators are ready to meet,
24% of respondents said they
are now planning to purchase
different equipment to
accommodate business
changes.
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Has your budget changed since the
beginning of 2020?
Increased
10%
No change
35%

Decreased
55%
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OPERATIONAL LIMITS

54%

Of respondents are open for business
with limitations.

___________________________

25%

Indicate they are operating at pre-COVID
capacity levels at their facility

___________________________

2%

Responded their business has unfortunately
been forced to permanently close

Key Finding
Most commonly, respondents
stated they have capacity limits
of at least 50% on their facility.
This varied by state, with one
route operator commenting
they are "business as usual" in
Florida.
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Key Takeaway
While the industry has been
hard hit this year, there was
optimism in many of the
responses with plans to
expand their existing
operations and/or look forward
to the post-COVID world.
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A LOOK AHEAD
Owners and operators look ahead at the remainder of 2020
and into 2021 and what business as usual will be.

"We are planning for a turn
around after the November
elections."
-FEC Owner
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INDUSTRY EVENTS
A majority of the respondents are not planning to
attend any in-person or virtual tradeshows or
industry events through 2021.

59%

Do not plan to attend
any in-person events in
2020 or 2021

18% of respondents
plan to attend a virtual
event (IAAPA) in Q4 of
2020

Amusement Expo 2021
had the greatest interest
among respondents with
21% saying they plan to
attend.*

69%

Little interest was shown in
virtual event participation
with 69% saying they have
no current plans to
participate in virtual trade
shows.

*This survey was distributed prior to the AAMA announcing the date change of
Amusement Expo from March to May 2021.
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INDUSTRY EVENTS &
PURCHASING
WHAT ROLE DO TRADE SHOWS PLAY IN YOUR
BUYING DECISIONS?
Make purchases
16%
Purchasing is not a factor
31%

Make a purchasing descion
16%

Research potential purchases
37%

69%

Indicate events
are part of
purchasing
process

Key Takeaway
As owners and operators move away from tradeshow and event
attendance over the next 12-plus months, manufacturers, vendors, and
other service providers will need to consider new ways to reach
customers, maintain relationships, and build their pipelines.
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ABOUT FIRESTONE
FINANCIAL
Firestone Financial is a leading nationwide specialty lender
committed to helping customers grow their businesses.
With 58% repeat borrowers, we build relationships that last - and
not just with customers. Leading manufacturers work with us year
after year. And we’re always adding new financing partners. As the
industry evolves, we expand our financing offerings and build
relationships with innovative new leaders.
Firestone Financial is a subsidiary of Berkshire Bank (member FDIC).
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CONTACT FIRESTONE
FINANCIAL
To learn how we can work together, please contact us at:
John Labadini
jlabadini@firestonefinancial.com
646-634-2305
For more information on our channel partner programs, visit
www.firestonefinancial.com/partners
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